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Each and every one of us at 
the Global Fund embodies our 
collective commitment to save 
lives. Our day-to-day work and 
actions define who we are as 
an organization. 

The purpose of this identity 
guide is to help all staff express 
the Global Fund’s identity with 
clarity and consistency. 

The Global Fund is a partnership designed to accelerate 
the end of AIDS, tuberculosis and malaria as epidemics. 
Our organization is constantly learning and evolving as we 
challenge new barriers and embrace innovative approaches.

As a result, strengthening our identity and our culture is 
vital to achieving our mandate. An organization that 
presents a unified, strong and confident identity – whether 
in an email, a visual presentation, a press release or any 
Global Fund document – is one to be listened to, taken 
seriously and respected. By speaking with one voice, we 
will better serve the people and the communities affected 
by the three diseases.

This guide contains practical tools to help staff communicate 
who we are and how we talk about ourselves when we 
interact with external donors, partners, governments, civil 
society or among ourselves.

Part One includes our vision, mission and values. Part Two 
presents our visual identity. Part Three introduces the 
new core collateral materials. Fostering a strong culture 
and encouraging excellence and is up to each of us.

I N T R O D U C T I O N
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  “When I first mooted the idea 
       of the Global Fund, people said 
    I was dreaming… I love dreams. 
            It always starts with a dream.”  

K O F I  A N N A N
former UN Secretary-General

V I S I O N
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A world free 
from the burden of 
AIDS, tuberculosis 
and malaria

Our vision – one that many thought was an impossible 
dream – has become a realistic goal. With a tremendous 
amount of hard work to erode inequalities in access to 
health, we are now moving steadily toward the achievement 
of a world free from the burden of AIDS, tuberculosis 
and malaria. 

The dedication of health workers, scientists, world leaders, 
decision-makers, activists, people living with these 
preventable and treatable diseases, and Global Fund staff, 
has brought us closer and closer to this vision. 

V I S I O N
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Investing the world’s 
money to defeat 
AIDS, tuberculosis 
and malaria 

The cause that unites us – saving lives by defeating 
AIDS, tuberculosis and malaria as epidemics – can only 
be achieved with a clear sense of mission, a healthy 
amount of passion, and significant dedication. And 
only by working together. 

People working in the field, in health clinics and hospitals,  
in homes and villages, in government offices, and supporting 
the work of raising and investing funds to support programs 
that keep people alive – all of them are collaborating to 
achieve this mission. 

Our mission is what brings our vision to life. It is the reason 
we come to work every day.   

M I S S I O N
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Integrity
Collaboration
Passion
Respect 
Innovation
Effectiveness

V A L U E S

At the Global Fund, we share one mission and one culture. 
Our organizational culture is based on the values we all 
embrace as people and as a team. These values greatly 
influence how we engage internally, as well as with partners 
outside the organization.

By really living the values in our day-to-day work, we all help 
to define the Global Fund’s personality and shape the way 
people think about the organization. Our values also foster 
excellence and greater fulfillment in the workplace. Living 
our values make us a better Global Fund.
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To accelerate 
the defeat of 
AIDS, tuberculosis 
and malaria 

Driven by the conviction that we can accelerate progress 
and change the course of HIV, tuberculosis and malaria, 
our promise is what connects us with partners, intellectually 
and emotionally. Our promise gives us a baseline that affects 
decisions we make, gives coherence to the partnerships and 
relationships we cultivate, and sets out the high standards 
of talent that we recruit. 

T H E  G L O B A L  F U N D ’ S  P R O M I S E
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The Global Fund raises and invests 
nearly US$4 billion a year to support local 
programs in more than 140 countries to 
accelerate the end of AIDS, tuberculosis 
and malaria as epidemics. 

We are constantly evolving to better 
serve people affected by the diseases.

I N  T W O  S E N T E N C E S
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The Global Fund is a 21st-century organization designed 
to accelerate the end of AIDS, tuberculosis and malaria
as epidemics.

As a partnership between governments, civil society, the 
private sector and people affected by the diseases, the 
Global Fund mobilizes and invests nearly US$4 billion a 
year to support programs run by local experts in more 
than 140 countries. By challenging barriers and embracing 
innovative approaches, we are working together to better 
serve people affected by the diseases.

The Global Fund was designed to continuously evolve. 
Defining and describing it can be a challenge, because 
it is not like other organizations and does not fit into a 
simple category. Often perceived as a hybrid — a financing 
organization with a humanitarian mission — the Global Fund 
is a partnership with many stakeholders. 

The simple statement to the left defines who we are 
and what we do. It is intended to clarify the essential 
components of what characterizes and defines the Global 
Fund in a way that is resonant and inspiring. It sets out what 
differentiates us, what makes us effective, and why others 
should believe in us. It is the foundation upon which our 
internal and external communications are built. 

I D E N T I T Y  S T A T E M E N T 
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I N T R O D U C T I O N

An organization’s identity is created not 
only by the words it uses but also by how 
it expresses itself visually. This is done in 
part through the photographs we choose 
to illustrate our publications or our website,  
but it is also done through other visual 
elements such as the logo, the stationery 
and the use of typography.

This visual identity is especially important in the 
case of the Global Fund as we are presenting 
not only ourselves and our work but also the 
goals and accomplishments of the programs 
and people that we serve.
 
Therefore our collective responsibility is to 
reinforce our message with consistent use of 
these visual elements to express our identity 
and our purpose. This part of the guide provides 
explanations and technical information to help 
support our visual identity.

Identity Guide for Staff  >  Contents  >  Brand Elements
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G L O B A L  F U N D  L O G O

The Global Fund logo is a critical part of our identity. It represents our fight against the three 
diseases: red symbolizes AIDS and HIV, blue tuberculosis and yellow malaria. In this way, our 
logo is unique to the Global Fund, and unmistakably signifies our organization.

The trefoil conveys dynamism and action, its three colors and tapering curves are a direct 
visual metaphor for the reduction and defeat of the three epidemics.

Download via Intranet  >
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Global Fund Red
PMS 1795C
C:15 M:100 Y:100 K:0
HEX#CC2222
R:205 G:32 B:44

Global Fund Blue
PMS 293C
C:100 M:60 Y:0 K:0
HEX#0066BB
R:0 G:85 B:170

Global Fund Yellow
PMS 130C
C:0 M:37 Y:100 K:0
HEX#FFAA22
R:255 G:170 B:34

100% Black
C:0 M:0 Y:0 K:100
HEX#666666
R:30 G:30 B:30
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F U L L - C O L O R  L O G O

All logo colors are fixed and can not be altered. Only the CMYK (Cyan, Magenta, Yellow and Black) 
breakdowns provided can be used.

Download via Intranet  >
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100% Black
C:0 M:0 Y:0 K:100
HEX#666666
R:30 G:30 B:30

100% Black
C:0 M:0 Y:0 K:100
HEX#666666
R:30 G:30 B:30
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B L A C K  O R  W H I T E  L O G O

As with the color logo, black and white are fixed and cannot be altered in any way.

Note: Printing the full-color logo in greyscale should be avoided whenever practical. The black and 
white logo should be used when it is foreseen that a document will be printed in black and white.

Download via Intranet  >
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English Arabic

French German

Spanish Italian

Chinese Japanese

Russian Portuguese
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L O G O  L A N G U A G E  V A R I A N T S

The Global Fund logo is available in these languages:

Download via Intranet  >
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L O G O  L A N G U A G E  B A R

To reinforce the multicultural identity of the Global Fund, the logo language bar may be 
used on branded communications. 

The logo language bar has been specifically designed so that the most-frequently used 
languages are the first to be picked up by the reader’s eye. For this reason, the order in 
which the six language logos appear must remain as shown.
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L O G O  U S A G E :  M I N I M U M  L O G O  S I Z E

The size of the logo lockup must never be smaller than 
30mm (1.2in) in print or 150 pixels on screen.

30mm 150 pixels

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Global Fund Logo

C L E A R  S P A C E  G U I D E L I N E S

A minimum clear space must surround the Global Fund logo. Graphic elements or text must not be placed 
in this space, which is equal in size to at least 2X cap-height of logo. Remember to follow the “2-X-T rule”.

20



Dark color or photographic background Light color or photographic background
DO NOT use full-color logo on 
color or photographic backgroundsWhite background

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Global Fund Logo

B A C K G R O U N D  P L A C E M E N T  G U I D E L I N E S

Against these varied backgrounds only these variations are allowed. Note that 
the full-color version of the logo should only appear on white backgrounds. 

21



Do not alter configuration or the look of logo Do not alter the color or letterforms of logo 
Do not add drop shadows 
or other effects to logo Do not stretch or compress the logo

THE  GLOBAL  FUND

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Global Fund Logo

D I S A L L O W E D  A L T E R A T I O N S

The logo, or the icon, must be used as described in this document, without any additional creative elements, highlights, drop shadows 
or frames. No alterations are to be made to the logo, as they alter its integrity and are detrimental to our trademark rights.
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Do not use logotype or trefoil independently Do not use trefoil in any other context Do not alter lock-up of logotype and trefoil

Accelerating the defeat of 
AIDS, tuberculosis and malaria

 F R I E N D S  O F
The Global Fund

T H E 
F I G H T 
A G A I N S T
A I D S  I N 
A F R I C A
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D I S A L L O W E D  A L T E R A T I O N S

The logo, or the icon, must be used as described in this document, without any additional creative elements, highlights, drop shadows 
or frames. No alterations are to be made to the logo, as they alter its integrity and are detrimental to our trademark rights.
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Sub-brand cap-height matches
x-height of Global Fund logo

Sub-brand spacing matches
x-height of Global Fund logo

Sub-brand left-aligns with 
vertical stroke of “T”

Sub-brand text is 100% black, 
Gotham Light

Sub-brand examplesSub-brand configuration
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D E P A R T M E N T - S P E C I F I C  A N D  S U B - B R A N D I N G

This section provides guidance on creating a visual identity for an initiative, program, taskforce or event led or hosted by the 
Global Fund. With regards to the Global Fund identity, it is very important that initiatives and programs of the Global Fund 
should be seen as such. For this reason, any such program must be clearly identified with the Global Fund logo and not include 
any competing visual elements or logos. Programs, initiatives or departments can be branded by adding their name to the 
Global Fund logo as shown. This visual identity can be used for all internal and external initiatives and programs sponsored
by the Global Fund, but not for teams or individuals.
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With the support of

For “Implementing Partners” (Principal Recipients, Sub-Implementers, Country Coordinating 
Mechanisms, Local Fund Agents and other constituencies receiving Global Fund funding) use 
of our name and logo is subject to certain conditions. Implementing Partners are required to 
sign a legal agreement (a Trademark License Agreement) with the Global Fund which grants 
them permission to use the logo under certain restrictions. Templates for such agreement can 
be provided by the legal unit. Please contact the relevant Country Team Legal Officer.  

Once the agreement has been signed, approved Implementing Partners can use the Global Fund 
logo preceded by the text “with the support of” to clearly designate that they are associated 
with and receive financing and support from the Global Fund. Use of the standard Global Fund 
logo is not permitted unless otherwise approved by the Global Fund.

The full terms of use of the Global Fund name or logo are outlined in the license agreements 
signed by Implementing Partners or agents. 

If you have any questions about our logo terms and usage, please contact 
marketing@theglobalfund.org.

Note: whenever the logo is provided to an Implementing Partner the partner organization 
will be asked to provide a draft of the material where the logo will be used before being giving 
final permission.

Spacing matches x-height
of Global Fund logo

Sub-brand left-aligns with trefoil

Partner text is 100% black, 
Gotham Book, 50% of x-height of Global Fund logo

Implementing Partner logo configuration

superscript text is 50% of
x-height of Global Fund logo

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Global Fund Logo

T H I R D - P A R T Y  U S A G E :  I M P L E M E N T I N G  P A R T N E R S

You may receive requests from external parties to use the Global Fund logo. 
These external parties broadly fall into two categories, Implementing Partners and Marketing Partners. 

Download via Intranet  >

25
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Marketing partners include individuals and organizations who are involved in raising awareness 
of and funds for the Global Fund. They are organizations working with the Global Fund, such as 
donors, partners in co-branding initiatives (such as PRODUCT (RED)™) and in-kind contributors. 
Other partners not providing a direct financial contribution – such as advocacy groups – may also 
be considered as marketing partners. 

The use of the Global Fund name or logo by our partners requires specific license agreements 
depending on the type of use and relationship between the Global Fund and the partner. 

While the content of this type of agreements is often context-specific, there are several 
conditions that apply. For guidance, please contact either marketing@theglobalfund.org 
or your team’s focal point in the legal institutional unit team. 

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Global Fund Logo

T H I R D - P A R T Y  U S A G E :  M A R K E T I N G  P A R T N E R S

You may receive requests from external parties to use the Global Fund logo. 
These external parties broadly fall into two categories, Implementing Partners and Marketing Partners. 

26
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Note that in a 3-logo setting, 
The Global Fund should appear 
in the center

Where there is only one 
partner, the logo should be on 
the right of and not below the 
Global Fund logo. 

Clear space should optically 
match 2 cap-heights. Circular 
partners may require slightly
tighter spacing

Maximum 
Allowed 
Height

PARTNER
LOGO

Co-branded logo configuration examples
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T H I R D - P A R T Y  U S A G E :  M A R K E T I N G  P A R T N E R S

If you need to create a visual identity for a partnership with an external entity (i.e. an independent and equal partner of the 
Global Fund) where the logo is meant to indicate direct Global Fund participation such as in the sponsorship or organization 
of a meeting or event, a factual reference to Global Fund information, or a joint publication for which the Global Fund owns 
the copyright, here are the guidelines on how to do so. Other customizations must not be used. 

Where there is only one partner, the logo should be on the right of and not below the Global Fund logo. 

A draft of the proposed material showing the placement of the Global Fund logo with all accompanying branding, 
communications and situational context should be sent to marketing@theglobalfund.org for verification and approval.
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Download via Intranet  >

T H I R D  P A R T Y  U S A G E :  M A R K E T I N G  P A R T N E R S
C O N F I G U R A T I O N  F O R  C O - B R A N D I N G  F O R 
A C T I V I T I E S  I N  S U P P O R T  O F  T H E  G L O B A L  F U N D

If you need to create a visual identity for a partnership with an external entity where the awareness raising 
or fundraising event or activity is clearly in support of the Global Fund, partners are encouraged to use the 
Global Fund logo preceded by the text “In support of” to clearly designate that the Global Fund is the beneficiary. 

Printed materials (i.e. event invitations, posters) should make it clear that the Global Fund is the beneficiary 
and distinguish the Global Fund logo from sponsors’ logos.  

A draft of the proposed material showing the placement of the Global Fund logo with all accompanying branding, 
communications and situational context should be sent to marketing@theglobalfund.org for verification and approval.  

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Global Fund Logo

In support of
Spacing matches x-height
of Global Fund logo

Sub-brand left-aligns with trefoil

Partner text is 100% black, 
Gotham Book, 50% of x-height of Global Fund logo

superscript text is 50% of
x-height of Global Fund logo

In support of logo configuration

H O S T 
L O G O

THE EVENT’S 
NAME

Event’s Name Subtitle

Mo vereium que omnisim quatemo es rem ut prate la prem aspe 
porerrum que volest magna and to raise awareness about

The Global Fund to Fight AIDS, Tuberculosis and Malaria

1 Night. 600 People

40 Performers

50,000 Square Feet Exclusively for You

4 Stellar Brands. 1 Good Cause

and a Bounty of Food Served & Wines Poured

L O G OL O G O
L
O
G
O

L O G O

presents
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P U B L I C A T I O N S

Requests from external parties or organization to include the Global Fund’s name or logo in printed 
publications should be directed to publications@theglobalfund.org in the Communications team.   

We will provide the requesting organization with the appropriate logo files and guidelines. We will 
also ask to see a draft of the material where the logo will be used before giving final permission.
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The Global Fund to Fight
HIV/AIDS, Tuberculosis and Malaria

Complete name Short form of the name Do not use acronyms Do not add HIV to the title

The Global Fund to Fight
AIDS, Tuberculosis and Malaria

GF
TGF

GFATM

The Global Fund

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Global Fund Logo

T A L K I N G  A B O U T  T H E  G L O B A L  F U N D 

The Global Fund’s name should always be spelled out in full [The Global Fund to Fight AIDS, Tuberculosis and Malaria] the first 
time it is referenced in written text, and can be written as “The Global Fund” thereafter. 

“The Global Fund” is the only acceptable short form for the Global Fund to Fight AIDS, Tuberculosis and Malaria. Note that ‘the’ 
does not take an initial capital, unless it falls at the beginning of a sentence. The only exception to this rule concerns references, 
in which “The Global Fund” is the official short form for the organization as corporate publisher. Use initial capitals for Fight, 
Tuberculosis and Malaria when using the full title. Do not use the Fund, GF, TGF or GFATM. Do not add HIV to the title.
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C O L O R  P A L E T T E

0 1	 Primary Color Palette
02	 Primary Colors and the Three Diseases
03	 Secondary Color Palette
04	 Tints and Quantities
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GF Red
PMS 1795C 
C:15 M:100 Y:100 K:0
HEX#CC2222
R:205 G:32 B:44

GF Blue
PMS 293C 
C:100 M:60 Y:0 K:0
HEX#0066BB
R:0 G:85 B:170

GF Yellow
PMS 130C 
C:0 M:37 Y:100 K:0
HEX#FFAA22
R:255 G:170 B:34

P R I M A R Y  C O L O R  P A L E T T E

All colors are fixed and must not be altered. Red symbolizes AIDS and HIV, blue tuberculosis and yellow malaria. 

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Color Palette
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P R I M A R Y  C O L O R S  A N D  T H E  T H R E E  D I S E A S E S

Where possible, the three primary colors should be used only in relation to their respective diseases. Consistent use of this approach 
will reinforce the core operation of the Global Fund and elevate consistency and voice of Global Fund communications.

Color carries meaning — as such, usage of the primary colors should be considered and deliberate. Red symbolizes AIDS and HIV, 
blue tuberculosis and yellow malaria.

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Color Palette

Category 1 Report Subtitle
Report Title Goes Here
A Report About Tuberculosis
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep erestante conos 
pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris firius, facienatquo es 
ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula comnimis clem arit que nius vignatum 
hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus cori inte tanum vividem plistribus hoctum va-
tus, adelus ad sulis publicus ine ficerum enatume ne adhum inatum nostam viderem di, que nonsus bontertem tam 
mur, sente, num patrum quon tum nossoliura que cum ducient empertium opos prit, Catistam.

Category 1 Report Subtitle
Report Title Goes Here
A Report About Malaria
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.

Category 1 Report Subtitle
Report Title Goes Here
A Report About AIDS
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.

Presentation Title Line 1 Goes Here (24pt)
A Presentation About Malaria
Subtitle Goes Here

00 Month 2014 (12pt) 
Location, Country
Presented to Recipients

Presentation Title Line 1 Goes Here (24pt)
A Presentation About Tuberculosis
Subtitle Goes Here

00 Month 2014 (12pt) 
Location, Country
Presented to Recipients

Presentation Title Line 1 Goes Here (24pt)
A Presentation About AIDS
Subtitle Goes Here

00 Month 2014 (12pt) 
Location, Country
Presented to Recipients
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GF Dark Blue
CMYK 100 / 70 / 10 / 25
RGB 0 / 63 / 114
HTML 003F72
PMS 541

GF Purple
CMYK 55 / 100 / 10 / 25
RGB 110 / 44 / 107
HTML 6E2C6B
PMS 255

GF Olive
CMYK 20 / 15 / 50 / 35
RGB 154 / 153 / 110
HTML 9A996E
PMS 451 

GF Turquoise
CMYK 90 / 0 / 20 / 0
RGB 0 / 176 / 202
HTML 00B0CA
PMS 3125

GF Pink
CMYK 15 / 80 / 0 / 0
RGB 218 / 57 / 175
HTML DA39AF
PMS 239

GF Green
CMYK 55 / 0 / 90 / 0
RGB 105 / 190 / 40
HTML 69BE28
PMS 368 

GF Light Blue
CMYK 60 / 0 / 0 / 0
RGB 0 / 185 / 228
HTML 00B9E4
PMS 306

GF Eggshell
CMYK 2 / 3 / 4 / 5
RGB 224 / 222 / 216
HTML E0DED8
PMS Warm Grey 1

GF Orange
CMYK 0 / 70 / 90 / 0
RGB 255 / 127 / 69
HTML FF7F45
PMS 164 

GF Black
CMYK 0 / 0 / 0 / 100
RGB 30 / 30 / 30
HTML 666666
PMS Black

GF Grey 25%
CMYK 0 / 0 / 0 / 25
RGB 200 / 200 / 200
HTML C7C8CA
PMS Black / 25% Tint

GF Grey 50%
CMYK 0 / 0 / 0 / 50
RGB 150 / 150 / 150
HTML 939598
PMS Black / 50% Tint

GF Grey 75%
CMYK 0 / 0 / 0 / 75
RGB 100 / 100 / 100
HTML 636465
PMS Black / 75% Tint

GF Gold
CMYK 5 / 10 / 100 / 15
RGB 198 / 172 / 0
HTML C6AC00
PMS 103 

A neutral palette is used for backgrounds and for text and for publications 
with black and white as the desired dominant color scheme.

S E C O N D A R Y  C O L O R  P A L E T T E

A secondary color palette is used as signature colors for different publication types, for 
different chapters of one publication, and for the color coding of graphs, etc. Additional 
colors can be selected if necessary as long as they harmonize with the primary color palette.

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Color Palette
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GF Dark Blue

GF Red

75%

75%

Secondary Palette

Primary Palette

50%

50%

25%

25%

GF Purple

GF Blue

GF Olive

GF Yellow

75% Tint Text 

75% Tint Text

75% Tint Text

50% Tint Text

50% Tint Text

50% Tint Text

25% Tint Text

25% Tint Text

25% Tint Text

75% Tint Text

75% Tint Text

75% Tint Text

50% Tint Text

50% Tint Text

50% Tint Text

25% Tint Text

25% Tint Text

25% Tint Text

75% Tint Text

75% Tint Text

75% Tint Text

50% Tint Text

50% Tint Text

50% Tint Text

25% Tint Text

25% Tint Text

25% Tint Text

75% Tint Text

75% Tint Text

75% Tint Text

50% Tint Text

50% Tint Text

50% Tint Text

25% Tint Text

25% Tint Text

25% Tint Text

75% Tint Text

Tints for Text Overlay Not Recommended

50% Tint Text 25% Tint Text

GF Turquoise

GF Pink

GF Green

GF Light Blue

GF Orange

GF Black

GF Gold

GF Eggshell

T I N T S  A N D  Q U A N T I T I E S

For the most part, primary and secondary colors should appear at their full-value, non-tints. However, there are numerous 
scenarios (for example, data visualization) in which using a tint is a necessity. The specific values and quantities used will 
vary by context, it is the designer’s responsibility to create harmonious and legible color composition.

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Color Palette

35



Identity Guide for Staff  >  Contents  >  Brand Elements

T Y P O G R A P H Y

0 1	 System Serif Typeface
02	 System Sans-serif Typeface
03	 Specialized Sans-serif Typeface
04	 Specialized Serif Typeface
05	 Chinese Typefaces
06	 Arabic Typefaces
07	 Typographic Hierarchy, System Type 
08	 Typographic Hierarchy, Specialized Type
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Georgia
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

Georgia Regular Georgia Italic

Georgia Bold Georgia Bold Italic

Georgia must be used for
• Email
• Word (Letters / Fax / Memos) Documents
• Reports 

S Y S T E M  S E R I F  T Y P E F A C E :  G E O R G I A

Georgia is a serif font. Serif fonts have a warmer, more human typeface but do not translate 
as well into digital devices. This font is set as the default font in Word and Outlook.

To be used for the following languages: English, French, Spanish, Russian and Arabic.

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Typography
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Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

Arial Regular Arial Italic

Arial Bold Arial Bold Italic

Arial must be used for
• Digital Platforms
• PowerPoint 
• Excel 
• Email signatures

S Y S T E M  S A N S - S E R I F  T Y P E F A C E :  A R I A L

Arial, a sans-serif font, has been chosen for PowerPoint (page 61), Excel, email signatures (page 67) 
and the website. To be used for the following languages: English, French, Spanish, Russian and Arabic.

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Typography
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Gotham Narrow

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

Gotham Narrow Medium Gotham Narrow Medium Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

Gotham Narrow Book Gotham Narrow Book Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

Gotham Narrow Bold Gotham Narrow Bold Italic

Gotham must be used for
• Publications
• Printed Collateral

S P E C I A L I Z E D  S A N S - S E R I F  T Y P E F A C E :  G O T H A M  N A R R O W

Gotham Narrow is the primary specialized typeface. The letterforms carry a direct relation to those found in the 
Global Fund logo. Available in a versatile range of widths, Gotham Narrow may be supported with Gotham Regular 
and Gotham Condensed as needed. 

As this is a specialized font, it is not available as part of the standard Microsoft package (“non-system font”) and 
must be purchased separately. The Communications team has purchased this font; however, it is not for general 
use. The font is reserved for publications and design usage. 

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Typography
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Mercury
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

Mercury Roman Mercury Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

Mercury Bold Mercury Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

Mercury Semibold Mercury Bold Italic

Mercury may be used for
• Publications
• Printed Collateral

S P E C I A L I Z E D  S E R I F  T Y P E F A C E :  M E R C U R Y

Mercury is our secondary specialized typeface. Its role is supportive to Gotham Narrow and is ideal for setting 
large amounts of text or in the contexts which require a more formal / traditional feel such as event invitations.

As this is a specialized font, it is not available as part of the standard Microsoft package (“non-system font”) and 
must be purchased separately. The Communications team has purchased this font; however, it is not for general 
use. The font is reserved for publications and design usage. 

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Typography
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S Y S T E M  C H I N E S E  T Y P E F A C E :  S I M H E I  ( P C )  /  H E I  ( M A C )

SimHei (PC users)/Hei (Mac users) is the alternate system font used for Georgia in Chinese. It is to be used for email, 
letters, reports, fax and memos.

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Typography

A L T E R N A T E  C H I N E S E  T Y P E F A C E :  D F  S O N G  S I M P L I F I E D  C H I N E S E

DF Song Simplified Chinese  is the alternate specialized font used for Mercury in Chinese. It is to be used for the 
website, audiovisual productions and printed collateral. DF Song is reserved for use by external design agencies.
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P R I M A R Y  S P E C I A L I Z E D  A R A B I C  T Y P E F A C E :  F R U T I G E R  L T  A R A B I C

S E C O N D A R Y  S P E C I A L I Z E D  A R A B I C  T Y P E F A C E :  G E E Z A  P R O

Frutiger LT Arabic is the alternate specialized font used for Gotham Narrow in Arabic. It is to be used for the website, 
audiovisual productions and printed collateral. Frutiger LT Arabic is reserved for use by external design agencies.

Geeza Pro is the alternate specialized font used for Mercury in Arabic. It is to be used for the website, audiovisual 
productions and printed collateral. Geeza Pro is reserved for use by external design agencies.

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Typography
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Headings should be set in Arial, 
typically 24-36 points
Subheadings should be set in Arial, size is typically 
16-18 points. pudanimaximo te sit, consequi rae 
omnim repra beatet estio.

 

Italics may be used as needed to provide emphasis, te num sum hilluptate 
illabor erferor rorum int quo ma consequo consequis nosto ideniet 
moluptatur, quas derchici dunt.

Bold or CAPS may be used as needed to provide emphasis idus sum 
quaectur, vene nat omnis olupta tem qui nim inveles autat landae 
corem quam facia. 

Image or chart captions may be set in either Georgia or Arial. Size is typically 8 points. 

Level 1 Headings Are Set in Arial, 
18 Points. They Should Have a 
Spacing of 12 Points Above and Below. 
Line Spacing is Exactly 22 points. 
They Should be Title Case.

Level 2 headings are set in Arial, 14 points. They should 
have a spacing of 6 points above and below. Line spacing 
is exactly 17 points. They should be sentence case.
 
Body copy is set in Georgia. Body copy size is single spaced 
10 POINTS FOR REPORTS  and 11 P O I N T S  F O R  A L L 
O T H E R  D O C U M E N T S . In rae quis aliquo ex eiciaer untiam sunt 
por ad qui conet aut qui doluptus, tem ullaccate acearum excestis minctus 
aperum essit officimi, quatures abore sa quid mo magni odit hil inis moluptin 
erro blature mporererfero coribus sitaqui dolles siminul lorios eost officiis 
ationec ulparum aut elest, offic torbus.

Paragraphs are set with no points above or below, and one 
blank line between each paragraph. It que rae pro molo bero omnihil 
laboribus. Por maximen ditatquid eaqui sum ne perum quatquo mincto 
estrum fugitatur? Quis comniet vellandis dolupta tusciurest, simus, soluptat. 
Turempo ssequo esequos evenihil ersped quateeit la voluptatus es est, con 
corit, il est, officil moluptae pos ullest, temolut ut quunt et dolorpo rercias 
et enis et, que receaque nonsenem labo. Nam et veruptatio. 

R E C O M M E N D E D  T Y P O G R A P H I C  H I E R A R C H Y ,  S Y S T E M  T Y P E

The hierarchy below should serve as a rough guideline for laying out text for reports and other internally produced business 
documents created via Word. The templates provided are built with the specifications set out below, for ease and simplicity. 
Individual documents can modify these guidelines, but should keep the general look and feel.

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Typography
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R E C O M M E N D E D  T Y P O G R A P H I C  H I E R A R C H Y ,  S P E C I A L I Z E D  T Y P E

The hierarchy below should serve as a rough guideline for laying out text for externally produced materials such as publications and 
other printed collateral. Designers may make any adjustments required by content and format but the overall feel should be consistent 
with guidelines. Type sizes will vary by context, but leading (line-spacing) should be approximately 1.2 — 1.4 times type size. Note that, 
Gotham Narrow and Mercury are reserved for use by external design agencies.

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Typography

Headings should be set in Arial, 
typically 24-36 points
Subheadings should be set in Arial, size is typically 
16-18 points. pudanimaximo te sit, consequi rae 
omnim repra beatet estio.

A L T E R N A T E  S P E C I A L I Z E D  T Y P E 

Body copy may also be set in Mercury — especially in the cases of very long 
quantities of text. Body copy size is typically 9-12 points. In rae quis aliquo 
ex eiciaer untiam sunt por ad qui conet aut qui doluptus, tem llaccate acearum 
excestis minctus aperum essit officimi, quatures abore sa quid mo magni odit 
hil occabor ehendae officaecus simil inis aliqui as sit intium.

Mercury Italics may be used as needed to provide emphasis, te num sum hilluptate 
illabor erferor rorum int quo ma consequo consequis nosto ideniet moluptatur, 
quas derchici dunt. Mercury Bold or C A P S  may be used as needed to 
provide emphasis idus sum quaectur, vene nat omnis olupta tem qui nim 
inveles autat landae corem quam facia.

Headings should be set 
in Gotham Narrow, typically 
24-36 points.
Subheadings should be set in Gotham Narrow, 
size is typically 16-18 points. 
 
Body copy may be set in Gotham Narrow. Body copy size is typically 9-12 points. 
In rae quis aliquo ex eiciaer untiam sunt por ad qui conet aut qui doluptus, tem 
llaccate acearum excestis minctus aperum essit officimi, quatures abore sa quid 
mo magni odit hil inis moluptin erro blature mporererfero coribus sitaqui dolles 
siminul lorios eost officiis ationec ulparum aut elest, offic toribus molorem que 
ipsam explabo. Apelendandem volut ipiet acil il etum res resti unt omnihiliti 
omnia quis et lam que qui tendandit, ium aut Nam, corroru mquodis utem hit 
qui tem eum fugit dio occabor ehendae officaecus simil inis aliqui as sit intium.

Gotham Narrow Italics may be used as needed to provide emphasis, te num sum 
hilluptate illabor erferor rorum int quo ma consequo consequis nosto ideniet 
moluptatur, quas derchici dunt. Gotham Narrow Bold or CAPS may be used as 
needed to provide emphasis idus sum quaectur, vene nat omnis olupta tem qui 
nim inveles autat landae corem quam facia.

Image or chart captions are set in Gotham Narrow. Size is typically 8 points. 
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Report Title Goes Here
Report Title Line 2
Category 2 Report Subtitle

GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.

10.5mm

10.5mm
Where possible, accentuate the center horizontal line. 
This convention is a subtle reference to the collaborative 
nature of the Global Fund’s relationship with its partners. 

13.5mm

148.5mm

10.5mm

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Typography

R E C O M M E N D E D  G R I D  F O R  A 4  R E P O R T  C O V E R

For cover treatments, an 18-column 10.5mm square grid provides a versatile platform for composition. The grid 
allows for flexibility and a broad range of unique and creative expressions which all strongly relate to a common 
system. Please do not alter the layout and respect the grid system as predefined in the report templates.

Go to Report Templates >
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01 Ut eum nitiasim venimodi 
aborece pudanimaximo te sit, 
consequi rae elestia deliqui 
omnim repra volo beatet estio 

Fugiam que volest, suscium alibus volorepero 
enihillandit inveles et discipsamus inim vid 
molor rem. In rae quis aliquo ex eiciaer untiam 
sunt por ad qui conet aut qui doluptus, tem 
ullaccate acearum excestis minctus aperum 
essit officimi, quatures abore sa quid mo magni 
odit hil inis moluptin erro blature mporererfero 
coribus sitaqui dolles siminul lorios eost officiis 
ationec ulparum aut elest, offic toribus molorem 
que ipsam explabo. Nam, corroru mquodis 
utem hit qui tem eum fugit dio occabor ehendae 
officaecus simil inis aliqui as sit intium iunt.

Ita conem quati rem lam fugiati nveria veliqui 
aligendae ne labor sum aut quodi doloren 
daectum volecum quiates tiaecte latur? Estioria 
sae pra sus endamus est magnimperum delest 
rum haritibusae sime vel idi dolores aciur simo 
 ium ipsam intibus expla id et fugitio nsequias 
sectas nonsenest, opta nam, cor aut atem. Cores 
Strum, voluptas eum comnimus et mo te molles 
doluptatist, ullabor eperovide officto conseditat. 
Ust odis atum exerore, velic te volorectus dolup 
ictem audae aliquatur atinctiantet et eat.

Tion el iur modite plit occab inienturi re velitat 
ur, conserc hillora tempori atquibuscias sitatem 
es dem sum andunt adis dolorep tatibusdam 
que acepel id ma sus, qui blat unt, aboritatur 
repellam esed quianis sequisi nisimaio quam 
fuga. Debis everibeatur, officiatias sequi nam 
facius pro bla core dolendem et magnim ut mos 
dolorum quunt a nos molorum.

Arita quaeperem sinvendit ut expedi to erum 
qui quunt utsod dolluptur acerora tibuscide 
corepe ucieni mincimint exeremporro volupta 
tempor mo quo qui optio. Hil iusandebis sum 
verio el mi, solor andebit laborpore doluptate 
necaborepel iliquas piendit fugiatur shraut 

01 Ut eum nitiasim venimodi 
aborece pudanimaximo te sit, 
consequi rae elestia deliqui 
omnim repra volo beatet estio 

Fugiam que volest, suscium alibus volorepero 
enihillandit inveles et discipsamus inim vid 
molor rem. In rae quis aliquo ex eiciaer untiam 
sunt por ad qui conet aut qui doluptus, tem 
ullaccate acearum excestis minctus aperum 
essit officimi, quatures abore sa quid mo magni 
odit hil inis moluptin erro blature mporererfero 
coribus sitaqui dolles siminul lorios eost officiis 
ationec ulparum aut elest, offic toribus molorem 
que ipsam explabo. Nam, corroru mquodis 
utem hit qui tem eum fugit dio occabor ehendae 
officaecus simil inis aliqui as sit intium iunt.

Genihil lestin renduci tatiam quis ad molo rero 
is aut inveliq uianim remquia ndandus reped 
maximus mincturecat quibus ant, et, optaqui 
officip icipsum quo cumquidus acearum explat 
 ut latur, que que nima aunt derruptatem strum 
idenimo cusam, ut ullentem rento magnihit qui 
ut voluptatem volup tatur autectio. Nam aut 
erate audae os sitem es et dolest, nonse quia 
eribus andebitate nis volorissit laut quatur  
ccaero idebita nest, nonserio magnam quisi 
omnis sint.

Bores aceaquo quam, te num sum hilluptate 
illabor erferorrorum int quo ma consequo 
consequis nosto ideniet moluptatur, quas 
derchici dunt:

 Totatur? Quias eum qui aut etusda  
 dipi duc ienimag nimenda nturis siti 
 busam anis aut rest, quaepudantet  
 apereped quuntorrovit eseque occab  
 ipsum reperna  tinihil iquassedit exe 
 riorum lit magnit atem que arup 
 taquisti cum voloriam nonesec  
 ulparum fugiatur rendaere molorae  
 pedit arum volescitiis explabor rum  
 faccus alicium face pelecum sim nit?  

A4 Text Page, 2 Columns
Arial Headings, Georgia Text 

Page 00
00 Month 2014
Location, Country

Note: Tus aperum essit officimi, quatures abore sa quid mo 
magni odit hil inis moluptin porererfero

10mm

10mm

50mm

20mm 20mm

Identity Guide for Staff  >  Contents  >  Brand Elements  >  Typography

R E C O M M E N D E D  G R I D  F O R  A 4  R E P O R T  I N T E R I O R

An 8-column grid with 5mm gutters provides both a functional, flexible and easy to use framework for most print applications. Adhering to 
consistent borders and grid structure creates cohesion and connection across Global Fund communications. Where possible, long documents 
should utilize 2 columns for body copy. Please do not alter the layout and respect the grid system as predefined in the report templates.

Go to Report Templates >
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Identity Guide for Staff  >  Contents  >  Brand Elements

S I G N A T U R E  G R A P H I C  D E V I C E S

0 1 	 Curves 
02	 Cube Mosaic
03	 Hexagonal Mosaic
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Identity Guide for Staff  >  Contents  >  Brand Elements  >  Signature Graphic Devices

C U R V E S

Curves are reserved for top-tier Global Fund communications. Derived from the curves in the Global Fund’s trefoil logo, 
the curves are an expression of collaboration, connection and dialogue and also of the reduction in the diseases. Available 
in the full set of primary and secondary colors as featured in the report, PowerPoint and other templates. 
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Identity Guide for Staff  >  Contents  >  Brand Elements  >  Signature Graphic Devices

C U B E  M O S A I C

The Cube Mosaic texture is available for use in typical Global Fund communications. The texture is a visual metaphor for key aspects 
of the Global Fund’s operations: partnership, granularity and multifaceted approach to defeating the three diseases. Available in the 
full set of primary and secondary colors as featured in the report, PowerPoint and other templates. 
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Identity Guide for Staff  >  Contents  >  Brand Elements  >  Signature Graphic Devices

H E X A G O N A L  M O S A I C

The Hexagonal Mosaic texture is available for use in typical Global Fund communications. The texture is a visual metaphor for 
key aspects of the Global Fund’s operations: partnership, granularity and multifaceted approach to defeating the three diseases.
Available in the full set of primary and secondary colors as featured in the report, PowerPoint and other templates. 
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Identity Guide for Staff  >  Contents

CORE COLLATERAL
01	 Introduction
02 	 Stationery and Word Templates
03	 PowerPoint Templates
04 	Electronic Communications
05 	 Report Templates
06 	Event-related Materials
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C O R E  C O L L A T E R A L  I N T R O D U C T I O N

We have a set of standardized electronic 
templates and stationery to help improve 
consistency, and to bring a sharper and 
simpler look to our visual communications.

An organization that presents a unified, 
strong, confident identity – whether in an 
email, a visual presentation, a letter, a press 
release, or any Global Fund document 
– is one to be listened to, taken seriously 
and respected. 

We ask that if you have any previous versions of the stationery, 
you recycle them and replace them with the versions show here.
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S T A T I O N E R Y  A N D  W O R D  T E M P L A T E S

01	 Standard Word Template
02	 Formatted Word Template
03	 Standard Letterhead
04	 Letterhead Language Variants
05	 Business Documents
06	 Envelopes
07	 Standard Business Card
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Document title here – Georgia MS 14pt bold 
 
Document body text begins here – Georgia MS 11 pt 

 
 

15mm

50mm

20mm 20mm

Fixed Language Bar Footer

Body Copy
Georgia, 11pt, 100% Black
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S T A N D A R D  W O R D  T E M P L A T E  A 4

A general Word template that includes a fixed Global Fund logo and language bar is available for download. 
This template can be used to create everyday documents in Word

Download via Intranet >

15mm
Fixed Logo Header

Document Title
Georgia Bold, 14pt, 100% Black
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Document Category (FAQ, Fact Sheet...)
Document Title

00 Month 2014

Modipsus, nonseque sitibus autemporiam dolo bea antis dolupta vellorum rem niet, sit aut 
voluptiis sitiorp orpori ipis sunt adipsame volest duci re quiam dic tenis pario beatiis et officit 
iuntiusandio quation emquae. 

Itata sit voluptae voluptas apici saernamus, quaspere, santem illaniatem sequi reseris doluptae pos 
aliquia qui to ommodignimus estrum in re nonest id excercid eaquaep tamenectur accuptati ut unte 
conse parum repudis doles dis a sim hitatem doluptu rionsequias ataspeditis eatum dolorerum 
nust aut que eaqui santur rectatur? Um fugia quamenis expe solupta simagnat.

01 Section Heading

1. Quidus volut aut aut molo coreprovid erum num que eniendios doluptiumqui 
Onsecab orenesc iminvenim eatem expellam natisci lluptatio incid quist volorem quundit iaspidest 
incipsa menem. Et experatus, ipsam et ullorro est, sus. Voluptatur? Et es que laborest, tem 
deliti conseni sitaqui blaccae. Nempore ceressu ntinulp aribusam rat. Imus. Arum, consequi qui 
conserum aut accus aut fuga. Totae porum dolorem comnimus et que invenim inusdae ctorrum et 
eum voluptatque vollend aesequam veris cor re eliquo molorem qui dolo veribus.

2. Consecatur aliquaspera nim ene antis eaquae natur?
Ibus, toris assusamus es invelit, sini dolupti nissinu lparum rem nobisseque aut liquodi voluptatur 
sunt, consed qui dunti ut autem veni quistor as auda voluptaquas minvend igento testi dolorrum 
simagnisim faciis idundam, nem volorem aditae. 

Itata sit voluptae voluptas apici saernamus, quaspere, santem illaniatem sequi reseris doluptae pos 
aliquia qui to ommodignimus estrum in re nonest id excercid eaquaep tamenectur accuptati ut unte 
conse parum repudis doles dis a sim hitatem doluptu rionsequias ataspeditis eatum dolorerum 
nust aut que eaqui santur rectatur? Um fugia quamenis expe solupta simagnat. In estibeatur a 
cuptum volupti sintiati bla debit, veniento dolum et aut voloruptium hit possint, sersped est, quiant

15mm

50mm

20mm 20mm

Fixed Logo Header

Body Copy. Georgia, 11pt, 100% Black

Document Category. Arial, 24pt, 50% Black

Document Title. Arial, 18pt, 100% Black

Date. Arial 11pt, 100% Black

Section Heading. Georgia 14pt, 100% Black

SubHeading. Georgia Bold 11pt, 100% Black

Identity Guide for Staff  >  Contents  >  Core Collateral  >  Stationery and Word Templates

F O R M A T T E D  W O R D  T E M P L A T E  A 4
Download via Intranet >

15mm
Fixed Language Bar Footer

A formatted Word template that includes a fixed Global Fund logo and language bar is available for download. This 
template includes a document category headline that can be used to create key documents such as media advisories, 
FAQs, staff bios and fact sheets.
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Our Reference / Subject Line: GENERIC HEADER

Geneva, 00 Month 2014

Recipient Name
Recipient Title
Office / Organization Name
Address Line 1
Address Line 2
Address Line 3

Samusanda nem eicilignam doluptatum hiciendi ut re consequaecto mod maxim laut liqui remosa 
ad quiant ut occuptat porenient volo magnatur atemole cuptatectemo volupita aborem aut occus 
as sit inum sae pre nonem nones recusda essumqui delit exerchi llore, exerfer rovidem quibus qui 
dolorporit volores maio quis es ent voleseq uaeped maximuscitas que eostibus anim id ut molorep 
uditatur aliquis nonsequi oditaep elendae. 

Ximostin reic te essuntem rerum eaquis esequam quo moluptaeped most, occullacia conse essed 
quatus am laborendit doloriae modis recea dolor solupta tuscitatio berrum impos dignimusdae et 
aspitatqui idessim incipsum lique descium derit la estrum et enit platet ad que es unt, secab idunt 
hit, sed quiasperi as es evellora debis quis es et es sequia autesto vel et quia aut lauda pe imporit, 
nobitat exceper ciistiorum voluptate lani ut is dolupta tumque niatusam voluptat officia mendipiet 
odigendam que non et praepuda endestiori natus, consequat. Mus at mosa aboribus modio endunt, 
consequamet re nonecto volest, omnistis eseque lam quaspelentur autatinci blani vollabo ribusdam 
se dolupta tempos moloremquas nimus moluptatem quatem quia et doles eum etur sunt enis debis 
eveliqui consequi cupti que voloratesto exeribus nossequibus sediant.

Cor sendips antorum quo enda il ipis re dolum, quam, cusant ati consendus as cum qui aut ut 
autem quam quia nullabo reicium aute laborpore evel endel il in corate im di blaborum etur? Adi 
beatem que sim quis voluptiatur as quo consequo blaccullaut a volest quuntiis conet ut amus aut 
adis aliquo ipsae si cullore ictionectio ipsandaestem quam, ide optae senturit licae volo endis pa 
quiatem corepre periorias utat faccuptius, expelig nihitiis dolupta te

Sincerely

The Global Fund to Fight 
AIDS, Tuberculosis and Malaria 

Chemin de Blandonnet 8    
1214 Vernier, Geneva   
Switzerland

info@theglobalfund.org
theglobalfund.org 

T  +41  58 791 1700      
F  +41  58 791 1701 

50mm

20mm 20mm

Body Copy
Georgia, 11pt, 100% Black
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S T A N D A R D  L E T T E R H E A D  A 4 

A standard Word letterhead template is available for download. 

Download via Intranet >

15mm
Fixed Language Bar Footer

15mm
Fixed Logo Header
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A 4  L E T T E R H E A D  L A N G U A G E  V A R I A N T S

The Global Fund letterhead template is available in English, French, Spanish, Russian, Arabic and Chinese.

Download via Intranet >
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Memorandum

Date  00 Month 2014

To  Recipient Name 

Cc  Cc Recipient Names

From  Sender Name

Department Department Name

Subject  Subject Name

1.0 Heading
Expliquiae arunt aut alignis quidem labore is dolupta tiatias accaborum, erit ut repernam quis 
vellorepe natus as nobis nimpellabo. Et dolorpo stibea conecera doles excerum que nonesti um-
quam aperem vellisqui vidercim ipit hil eum reium est ea serrum ius prestio. Andis magnim quae. 
Alignime sit, volenis pla corumqui anim atum esciliquae nus quiatem. 

The Global Fund to Fight 
AIDS, Tuberculosis and Malaria 

Chemin de Blandonnet 8    
1214 Vernier, Geneva   
Switzerland

info@theglobalfund.org
theglobalfund.org 

T  +41  58 791 1700      
F  +41  58 791 1701 

Fax

Date  00 Month 2014

To  Recipient Name 

Cc  Cc Recipient Names

From  Sender Name

Department Department Name

Subject  Subject Name

1.0 Heading
Expliquiae arunt aut alignis quidem labore is dolupta tiatias accaborum, erit ut repernam quis 
vellorepe natus as nobis nimpellabo. Et dolorpo stibea conecera doles excerum que nonesti um-
quam aperem vellisqui vidercim ipit hil eum reium est ea serrum ius prestio. Andis magnim quae. 
Alignime sit, volenis pla corumqui anim atum esciliquae nus quiatem. 

The Global Fund to Fight 
AIDS, Tuberculosis and Malaria 

Chemin de Blandonnet 8    
1214 Vernier, Geneva   
Switzerland

info@theglobalfund.org
theglobalfund.org 

T  +41  58 791 1700      
F  +41  58 791 1701 

Identity Guide for Staff  >  Contents  >  Core Collateral  >  Stationery and Word Templates

A 4  B U S I N E S S  D O C U M E N T  T E M P L A T E S

Business document templates including memorandum and fax templates are available for download.

Download via Intranet >
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The Global Fund to Fight 
AIDS, Tuberculosis and Malaria 

Chemin de Blandonnet 8    
1214 Vernier, Geneva   
Switzerland

theglobalfund.org

The Global Fund to Fight 
AIDS, Tuberculosis and Malaria 

Chemin de Blandonnet 8    
1214 Vernier, Geneva   
Switzerland

theglobalfund.org

C5/6 : 229mm x 114mm 
(with and without window)

C4 : 324mm x 229mm 
(with and without window)

The Global Fund to Fight 
AIDS, Tuberculosis and Malaria 

Chemin de Blandonnet 8    
1214 Vernier, Geneva   
Switzerland

theglobalfund.org

C5 : 229mm x 162mm 
(with and without window)
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E N V E L O P E S

Envelopes available in the following sizes:
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Firstname Lastname
Title
Team
Department

firstname.lastname@theglobalfund.org
T +41  58 79 1 3333   
M +41  79 442 3333 

The Global Fund to Fight 
AIDS, Tuberculosis and Malaria 

Chemin de Blandonnet 8
1214 Vernier, Geneva
Switzerland

theglobalfund.org

Name. Gotham Narrow – Book, 10pt, 100% Black

Name. Gotham Narrow – Book, 7.5pt/9pt leading, 75% Black

5mm 5mm

5mm

5mm

Identity Guide for Staff  >  Contents  >  Core Collateral  >  Stationery and Word Templates

S T A N D A R D  B U S I N E S S  C A R D

If you need business cards, please send an email to reception@theglobalfund.org with the information you need on the business 
card (title, team, department, email address and phone numbers) — you can use your email signature. It is possible to have your 
business card in two languages (one on either side), so please submit your preferred language(s).

You will receive a template by email that you will need to check and agree or modify through our new Lyreco software. Once the 
order is placed, it takes approximately five working days to be delivered. Quicker deliveries are possible if needed.

60



Identity Guide for Staff  >  Contents  >  Core Collateral

P O W E R P O I N T  T E M P L A T E S

01	 General PowerPoint Template
02	 Graphic Cover System
03	 Solid Color Cover System
04	 Disease-specific Presentations
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Graphic / Photo Title (12pt)
Detail text: conse ni re debi corum quam quibus (12pt)

Notes (6pt)  for 2000-2013 figures are disbursements for the prior 4 years, e.g. 2000 figure presented is disbursements over 2005-
2000. Allocation figure is based on the final allocations. Components are fixed to their over or under allocation status according to the 
2014 determination of that status. The “fair allocation” reference is the allocation based on only the allocation formula (disease burden 
and ability-to-pay) and the external financing adjustment.

Large Text Bullet 1 (15-18pt)
  > Subpoint (15-18pt)
 - Indent Text (12pt)

Large Text Bullet 2 (15-18pt)
  > Subpoint (15-18pt)
 - Indent Text (12pt)

Large Text Bullet 3 (15-18pt)
  > Subpoint (15-18pt)
 - Indent Text (12pt)

Page Title (24pt) 
Page Subtitle (18pt)

Minimum body copy size should be 9pt
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velit fuga. 
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nis es dolupiende dem quam eos milibus eossin net es aut vel id ute perae derestis 
qui odipienimus eturehe nditatur accum harum ea consequist, ad qui officil luption 
sernatem volorio. Ut aut intest, andessumque de di volo omnit exerepudi cullati offi-
cidi officim aliqui am vit ilis excepre henisciusae sit videm inciendam volorrovide con 
resto te vit doluptas volorro videmporerum audaeculpa pedis quas volum quam ipid 
es mos unt.

Elese sit adis quam rem facest dolest quam fuga. Endis inusciis auta consed qu-
ossus eroreseque et que por alici cusdae prae voluption nobis dis et asperferspis 
minihillabo. Bita eos qui commodis as sita nem harcips animusa peribus eos ent.

Arum nemoluptia nonsequ iaecea consequam, cus pro te sed eicab ipsaeria de 
vendiss imuscid magnatium iur, omnis prehenda sunt atque cones quiaes derupta 
quiaepe rnatibus et reperun tiandis mos eicia nis ere laute sitas as id molore nossit 
dus ut rent ma et, cone que eum aut ut ad molupitas ipiet volutenim faciae quia do-
lupta ssitium repratum vitat. Dae prem rerisim ut aut offica

Minimum body copy size should be 9pt
mustiandebis sandund aepelictur si omnis quatquo in conecupti optatur, sum im 
quamusae omnimil inullab iusapid es et fugias duciis qui tem volupta corestissum 
quidendunt rae minihic iendis dolori remosto es quiam elluptatur, consed ut vel ius 
ditintis voloreh entibusdam esequi doluptate quiderferi tem abore nos ipicita epedia 
dolorrovid qui quia consequi ratem si is ius, eaqui di quis aut et as audani cores nus 
velit fuga. 

Fernam, ut re corit alitiam qui doluptis ipsum nossitis ereheniae sam hitiure odit om-
nis es dolupiende dem quam eos milibus eossin net es aut vel id ute perae derestis 
qui odipienimus eturehe nditatur accum harum ea consequist, ad qui officil luption 
sernatem volorio. Ut aut intest, andessumque de di volo omnit exerepudi cullati offi-
cidi officim aliqui am vit ilis excepre henisciusae sit videm inciendam volorrovide con 
resto te vit doluptas volorro videmporerum audaeculpa pedis quas volum quam ipid 
es mos unt.

Elese sit adis quam rem facest dolest quam fuga. Endis inusciis auta consed qu-
ossus eroreseque et que por alici cusdae prae voluption nobis dis et asperferspis 
minihillabo. Bita eos qui commodis as sita nem harcips animusa peribus eos ent.
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vendiss imuscid magnatium iur, omnis prehenda sunt atque cones quiaes derupta 
quiaepe rnatibus et reperun tiandis mos eicia nis ere laute sitas as id molore nossit 
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Large Text Bullet 3 (15-18pt)
  > Subpoint (15-18pt)
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Page Title (24pt) 
Page Subtitle (18pt)

1. Section 1 Title (18pt)

2. Section 2 Title

3. Section 3 Title

4. Section 4 Title

5. Section 5 Title

Content Overview (24pt)

Graphic / Photo Title (12pt)
Detail text: conse ni re debi corum quam quibus (12pt)

Notes (6pt)  for 2000-2013 figures are disbursements for the prior 4 years, e.g. 2000 figure presented is disbursements over 
2005-2000. Allocation figure is based on the final allocations. Components are fixed to their over or under allocation status 
according to the 2014 determination of that status. The “fair allocation” reference is the allocation based on only the allocation 
formula (disease burden and ability-to-pay) and the external financing adjustment.

Page Title (24pt) 
Page Subtitle (18pt)

Graphic / Photo Title (12pt)
Detail text: conse ni re debi corum quam quibus (12pt)

Graphic / Photo Title (12pt)
Detail text: conse ni re debi corum quam quibus (12pt)

Notes (6pt)  for 2000-2013 figures are disbursements for the prior 4 years, e.g. 2000 figure presented is disbursements over 
2005-2000. Allocation figure is based on the final allocations. Components are fixed to their over or under allocation status 
according to the 2014 determination of that status. The “fair allocation” reference is the allocation based on only the allocation 
formula (disease burden and ability-to-pay) and the external financing adjustment.

Notes (6pt)  for 2000-2013 figures are disbursements for the prior 4 years, e.g. 2000 figure presented is disbursements over 
2005-2000. Allocation figure is based on the final allocations. Components are fixed to their over or under allocation status 
according to the 2014 determination of that status. The “fair allocation” reference is the allocation based on only the allocation 
formula (disease burden and ability-to-pay) and the external financing adjustment.

Page Title (24pt) 
Page Subtitle (18pt)

Presentation Title Line 1 Goes Here (24pt)
Presentation Title Line 2
Subtitle Goes Here

00 Month 2014 (12pt) 
Location, Country
Presented to Recipients
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G E N E R A L  P O W E R P O I N T  T E M P L A T E

To bring consistency to the presentations we give to internal and external audiences, a set of PowerPoint presentation templates are available. 

Download via Intranet >
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P O W E R P O I N T  T E M P L A T E  G R A P H I C  C O V E R  S Y S T E M
Download via Intranet >
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P O W E R P O I N T  T E M P L A T E  S O L I D  C O V E R  S Y S T E M
Download via Intranet >
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Presentation Title Line 1 Goes Here (24pt)
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A Presentation About AIDS
Subtitle Goes Here

00 Month 2014 (12pt) 
Location, Country
Presented to Recipients

Presentation Title Line 1 Goes Here (24pt)
A Presentation About AIDS
Subtitle Goes Here

00 Month 2014 (12pt) 
Location, Country
Presented to Recipients

Presentation Title Line 1 Goes Here (24pt)
A Presentation About Tuberculosis
Subtitle Goes Here

00 Month 2014 (12pt) 
Location, Country
Presented to Recipients

Presentation Title Line 1 Goes Here (24pt)
A Presentation About Tuberculosis
Subtitle Goes Here

00 Month 2014 (12pt) 
Location, Country
Presented to Recipients

Identity Guide for Staff  >  Contents  >  Core Collateral  >  Powerpoint Templates

P O W E R P O I N T  T E M P L A T E  F O R  D I S E A S E - S P E C I F I C  P R E S E N T A T I O N S

Where possible, the three primary colors should be used only in relation to their respective disease. Consistent use of this approach 
will reinforce the core operation of the Global Fund and elevate consistency and voice of Global Fund communications. 

Download via Intranet >
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01	 Email Signature
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Firstname Lastname
Title
Team
Department
Division

firstname.lastname@theglobalfund.org
T:   +41 58 791 3333
F:   +41 58 791 3333
M:  +41 79 442 3333

The Global Fund to Fight AIDS, Tuberculosis and Malaria  
Chemin de Blandonnet 8 
1214 Vernier-Geneva, Switzerland
theglobalfund.org

facebook.com/theglobalfund
twitter.com/globalfund

All other info
8pt Arial, 80% black

Name
12pt Arial, 100% black

Identity Guide for Staff  >  Contents  >  Core Collateral  >  Electronic Communications

E M A I L  S I G N A T U R E

All staff members are requested to use the template shown to create their electronic signature for email.
Simple instructions to setup your personalized email signature can be found on the Intranet.

Setup Signature via Intranet >
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0 1 	 Report Templates
02	 Cover System - Tier 3
03	 Cover System - Tier 2
04	 Cover System - Tier 1
05	 Disease Specific Reports
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Location, Country Page 5  

volorissit laut quatur accaero idebita nest, nonserio 
magnam quisi omnis sint. 
Bores aceaquo quam, te num sum hilluptate illabor 
erferorrorum int quo ma consequo consequis nosto 
ideniet moluptatur, quas derchici dunt. 

Totatur? Quias eum qui aut etusda dipi duc 
ienimag nimenda nturis siti busam anis 
aut rest, quaepudantet apereped 
quuntorrovit eseque occab ipsum reperna  
tinihil iquassedit exe riorum lit magnit 
atem que arup taquisti cum voloriam 
nonesec ulparum fugiatur rendaere 
molorae pedit arum volescitiis explabor 
rum faccus alicium face pelecum sim nit re 
ex earcia dolorectur? 

Nonsequunti to volectem faccae pariamus enihil 
idus sumquaectur, vene nat omnis voluptatem qui 
nim inveles autat landae corem quam facia ne 
consequ iasperepro temquis et eos sitatat idelendit 
mi, omnimus eostibe ruptur sunduciante volupta 
core solendis restis prem quuntia voluptas in 
porporiat aut venit volore, utem dolorior sed mi, 
tem. Ut eum nitiasim venimodi aborece 
pudanimaximo te sit, consequi rae elestia deliqui 
omnim repra volo beatet estio optio.  
 
Tion el iur modite plit occab inienturi re velitatur, 
conserc hillora tempori atquibuscias sitatem es dem 
sum andunt adis dolorep tatibusdam que acepel id 
ma sus, qui blat unt,uianis sequisi nisimaio quam 
fuga. Debis everibeatur, officiatias sequi nam facius 
pro bla core dolendem et magnim ut mos dolorum. 
Tion el iur modite plit occab inienturi re velitatur, 
conserc hillora tempori atquibuscias sitatem es dem 
sum andunt adis dolorep tatibusdam que acepel id 
ma sus, qui blat unt,uianis sequisi nisimaio quam 
fuga. Debis everibeatur, officiatias sequi nam facius 
pro bla core dolendem et magnim ut mos dolorum 
quunt a nos molorum. 
Offictus atis ea ducipsa peligento int que venim 
quos et dolor sit dent odipsame lam faccum hario. 
Nequis disquam idendam, quat. 
Most que voluptatem faciam harit eni num, sapitas 
suntem cum que omnis percipsam rerupit et acerem 
exceariam, voluptate poruptia doleceped 
eveleculpari doluptam is eatiatint aut eossum que 
pel ipsum endebis voluptate atquia dolor sit vellabo. 
Ita conem quati rem lam fugiati nveria veliqui 
aligendae ne labor sum aut quodi doloren daectum 
volecum quiates tiaecte latur? Estioria sae pra sus 
endamus est magnimperum delestrum haritibusae 
sime vel idi dolores aciur simo ium ipsam intibus 
expla id et fugitio nsequias sectas nonsenest, opta 
nam, cor aut atem. Corestrum, voluptas eum 
comnimus et mo te molles doluptatist, ullabor 
eperovide officto conseditat. Ust odis atum exerrore, 
velic te volorectus dolupictem audae aliquatur 
atinctiantet et eat. 

Note: Tus aperum essit officimi, quatures abore sa quid mo 
magni odit hil inis moluptin porererfero 

Offictus atis ea ducipsa peligento int que venim 
quos et dolor sit dent odipsame lam faccum hario. 
Nequis disquam idendam, quat. 
 
Most que voluptatem faciam harit eni num, sapitas 
suntem cum que omnis percipsam rerupit et acerem 
exceariam, voluptate poruptia doleceped 
eveleculpari doluptam is eatiatint aut eossum que 
pel ipsum endebis voluptate atquia dolor sit vellabo. 
Ita conem quati rem lam fugiati nveria veliqui 
aligendae ne labor sum aut quodi doloren daectum 
volecum quiates tiaecte latur? Estioria sae pra sus 
endamus est magnimperum delestrum haritibusae 
sime vel idi dolores aciur simo ium ipsam intibus 
expla id et fugitio nsequias sectas nonsenest, opta 
nam, cor aut atem. Corestrum, voluptas eum 
comnimus et mo te molles doluptatist, ullabor 
eperovide officto conseditat. Ust odis atum exerrore, 
velic te volorectus dolupictem audae aliquatur 
atinctiantet et eat. 
 
Tion el iur modite plit occab inienturi re velitatur, 
conserc hillora tempori atquibuscias sitatem es dem 
sum andunt adis dolorep tatibusdam que acepel id 
ma sus, qui blat unt,uianis sequisi nisimaio quam 
fuga. Debis everibeatur, officiatias sequi nam facius 
pro bla core dolendem et magnim ut mos dolorum 
quunt a nos molorum. 
 
Arita quaeperem sinvendit ut expedi to berumqui 
quunt ut dolluptur acerora tibuscide corepe ducieni 
mincimint exeremporro volupta doluptate 
necaborepel iliquas piendit fugiatur aut faciet, 
corrorro volores iduciet aut voluptio. Itatibu sapellu 
ptatio. Ebisci num quo eum qui reperun. 
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II. This is a Level 1 Header. Use Title Case for Level1 
Headers. 

03 This is level 2 header. Use 
sentence case for level 2 
headers. 

 
Fugiam que volest, suscium alibus volorepero  
enihillandit inveles et discipsamus inim vid molor 
rem. In rae quis aliquo ex eiciaer untiam sunt por ad 
qui conet aut qui doluptus, tem ullaccate acearum 
excestis minctus aperum essit officimi, quatures 
abore sa quid mo magni odit hil inis moluptin erro 
blature mporererfero coribus sitaqui dolles siminul 
lorios eost officiis ationec ulparum aut elest, offic 
toribus molorem que ipsam explabo. Nam, corroru 
mquodis utem hit qui tem eum fugit dio occabor 
ehendae officaecus simil inis aliqui as sit i 
 
Genihil lestin renduci tatiam quis ad molorero is aut 
inveliq uianim remquia ndandus reped maximus 
mincturecat quibus ant, net, optaqui officip icipsum 
quo cumquidus acearum explaccat ut latur, que que 
nima sunt derruptatem estrum idenimo cusam, ut 
ullentem rento magnihit qui ut voluptatem 
voluptatur autectio. Nam aut erate audae pos sitem 
es et dolest, nonsequia seribus dandebitate nis 
volorissit laut quatur accaero idebita nest, nonserio 
magnam quisi omnis sint. 
Bores aceaquo quam, te num sum hilluptate illabor 
erferorrorum int quo ma consequo consequis nosto 
ideniet moluptatur, quas derchici dunt. 

Totatur? Quias eum qui aut etusda dipi duc 
ienimag nimenda nturis sitibusam anis aut 
rest, quaepudantet apereped lit magnit 
voloriam nonesec ulparum fugiatur 
rendaere molorae pedit arum olescitiis 
explabor rum faccus alicium face pelecum 
sim nit re ex earcia dolorectur? 

Nonsequunti to volectem faccae pariamus enihil 
idus sumquaectur, vene nat omnis voluptatem qui 
nim inveles autat landae corem quam facia ne 
consequ iasperepro temquis et eos sitatat idelendit 
mi, omnimus eostibe ruptur sunduciante volupta 
core solendis restis prem quuntia voluptas in 
porporiat aut venit pratet, ut int quae volore, utem 
dolorior sed mi, tem. Ut eum nitiasim venimodi 
aborece pudanimaximo te sit, consequi rae elestia 
deliqui omnim repra volo beatet estio optio. Offictus 
atis ea ducipsa peligento int que venim quos et dolor 
sit dent odipsame lam faccum hario. Nequis 
disquam idendam, quat. 
 
Most que voluptatem faciam harit eni num, sapitas 
suntem cum que omnis percipsam rerupit et acerem 
exceariam, voluptate poruptia doleceped 

eveleculpari doluptam is eatiatint aut eossum que 
pel ipsum endebis voluptate atquia dolor sit vellabo.  
Ita conem quati rem lam fugiati nveria veliqui 
aligendae ne labor sum aut quodi doloren daectum 
volecum quiates tiaecte latur? Estioria sae pra sus 
endamus est magnimperum delestrum haritibusae 
sime vel idi dolores aciur simo ium ipsam intibus 
expla id et fugitio nsequias sectas nonsenest, opta 
nam, cor aut atem. Corestrum, voluptas eum 
comnimus et mo te molles doluptatist, ullabor 
eperovide officto conseditat. Ust odis atum exerrore, 
velic te volorectus dolupictem audae aliquatur 
atinctiantet et eat. 
 
Tion el iur modite plit occab inienturi re velitatur, 
conserc hillora tempori atquibuscias sitatem es dem 
sum andunt adis dolorep tatibusdam que acepel id 
ma sus, qui blat unt, aboritatur repellam esed 
quianis sequisi nisimaio quam fuga. Debis 
everibeatur, officiatias sequi nam facius pro bla core 
dolendem et magnim ut mos dolorum quunt a nos  
 
Arita quaeperem sinvendit ut expedi to berumqui 
quunt ut dolluptur acerora tibuscide corepe ducieni 
mincimint exeremporro volupta tempor mo quo qui 
optio. Hil iusandebis sum verio el mi, solor andebit 
laborpore doluptate necaborepel iliquas piendit 
fugiatur aut faciet, corrorro volores iduciet aut 
voluptio. Itatibu sapellu ptatio. Ebisci num quo eum 
qui reperunt experferatus nem qui dus ad 
minullorem accuptat et latia quate cus. Toritiatur, 
tet et venimil luptati nventetur, quaero ella eic to et  
 
Fugiam que volest, suscium alibus volorepero  
enihillandit inveles et discipsamus inim vid molor 
rem. In rae quis aliquo ex eiciaer untiam sunt por ad 
qui conet aut qui doluptus, tem ullaccate acearum 
excestis minctus aperum essit officimi, quatures 
abore sa quid mo magni odit hil inis moluptin erro 
blature mporererfero coribus sitaqui dolles siminul 
lorios eost officiis ationec ulparum aut elest, offic 
toribus molorem que ipsam explabo. Nam, corroru 
mquodis utem hit qui tem eum fugit dio occabor 
ehendae officaecus simil inis  
 
Genihil lestin renduci tatiam quis ad molorero is aut 
inveliq uianim remquia ndandus reped maximus 
mincturecat quibus ant, net, optaqui officip icipsum 
quo cumquidus acearum explaccat ut latur, que que 
nima sunt derruptatem estrum idenimo cusam, ut 
ullentem rento magnihit qui ut voluptatem 
voluptatur autectio. Nam aut erate audae pos sitem 
es et dolest, nonsequia seribus dandebitate nis 
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Note: Tus aperum essit officimi, quatures abore sa quid mo magni odit hil inis moluptin porererfero 

sequi nam facius pro bla Fugiam que volest, suscium alibus volorepero enihillandit inveles et discipsamus 
inim vid molor rem. In rae quis aliquo ex eiciaer untiam sunt por ad qui conet aut qui doluptus, tem ullaccate 
acearum excestis minctus aperum essit officimi, quatures abore sa quid mo magni odit hil inis moluptin erro 
blature mporererfero coribus sitaqui dolles siminul lorios eost officiis ationec ulparum aut elest, offic toribus 
molorem que ipsam explabo. Nam, corroru mquodis utem hit qui tem eum fugit dio occabor ehendae 
officaecus simil inis aliqui as sit intium iunt. 
 
Genihil lestin renduci tatiam quis ad molorero is aut inveliq uianim remquia ndandus reped maximus 
mincturecat quibus ant, net, optaqui officip icipsum quo cumquidus acearum explaccat ut latur, que que 
nima sunt derruptatem estrum idenimo cusam, ut ullentem rento magnihit qui ut voluptatem voluptatur 
autectio. Nam aut erate audae pos sitem es et dolest, nonsequia seribus dandebitate nis volorissit laut quatur 
accaero idebita nest, nonserio magnam quisi omnis sint. 
 
Bores aceaquo quam, te num sum hilluptate illabor erferorrorum int quo ma consequo consequis nosto 
ideniet moluptatur, quas derchici dunt. 
 
Totatur? Quias eum qui aut etusda dipiduc ienimag nimenda nturis sitibusam anis aut rest, quaepudantet 
apereped quuntorrovit eseque occab ipsum reperna tinihil iquassedit exeriorum lit magnit atem que 
aruptaquisti cum voloriam nonesec ulparum fugiatur rendaere molorae pedit rum volescitiis explaborrum 
faccus alicium facepelecum sim nit re ex earcia dolorectur? 
 
Nonsequunti to volectem faccae pariamus enihil idus sumquaectur, vene nat omnis voluptatem qui mi, tem. 
Ut eum nitiasim venimodi aborece pudanimaximo te sit, consequi rae elestia deliqui omnim repra volo beatet 
estio optio. Offictus atis ea ducipsa peligento int que venim quos et dolor sit dent odipsame lam faccum 
hario. Nequis disquam idendam, quat. This is the standard convention for simple bullet points. If your bullet 
points do not need to be numbered, please use this template.  
 
	
    

Identity Guide for Staff  >  Contents  >  Core Collateral  >  Reports

The templates are simple enough to be used for a variety of reports covering topics such as regional reports, meeting reports, 
recoveries reports, risk reports, private sector partnership annual reports and evaluation reports. Each template includes a cover 
and text pages with multi-level hierarchy in both one and two-column layouts.

Once customized, reports can either be printed on standard printers or turned into PDF files and distributed electronically. 
Do not alter the layout and respect the grid system as predefined in the report templates.

Download via Intranet >
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I. This is a Level 1 Header. Use Title Case for Level1 
Headers. 

01 This is level 2 header. Use sentence case for level 2 headers.  
 
1. This is the standard convention for numbering paragraphs in your text. You do not have to number your 
paragraphs, but if you would like to, please use this template. This is the standard convention for numbering 
paragraphs in your text. You do not have to number your paragraphs, but if you would like to, please use this 
template. This is a Fugiam que volest, suscium alibus volorepero enihillandit inveles et discipsamus inim vid 
molor rem. In rae quis aliquo ex eiciaer untiam sunt por ad qui conet aut qui doluptus, tem ullaccate 
acearum excestis minctus aperum essit officimi, quatures abore sa quid mo magni odit hil inis moluptin erro 
blature mporererfero coribus sitaqui dolles siminul lorios eost officiis ationec ulparum aut elest, offic toribus 
molorem que ipsam explabo. Nam, corroru mquodis utem hit qui tem eum fugit dio occabor ehendae 
officaecus simil inis aliqui as sit intium iunt1. 
 
2. This is the standard convention for numbering paragraphs in your text. You do not have to number your 
paragraphs, but if you would like to, please use this template. This is the standard convention for numbering 
paragraphs in your text. You do not have to number your paragraphs, but if you would like to, please use this 
template.   

a) This is the standard convention for numbering bullet points. If you would like to number your 
bullet points, please use this template. 

b) This is the standard convention for numbering bullet points. If you would like to number your 
bullet points, please use this template. 

 
Aut quatur accaero idebita nest, nonserio magnam quisi omnis sint. Bores aceaquo quam, te num sum 
hilluptate illabor erferorrorum int quo ma consequo consequis nosto ideniet moluptatur, quas derchici dunt. 

• This is the standard convention for simple bullet points. If your bullet points do not need to be 
numbered, please use this template.  

• This is the standard convention for simple bullet points. If your bullet points do not need to be 
numbered, please use this template.  

 
Totatur? Quias eum qui aut etusda dipiduc ienimag nimenda nturis sitibusam anis aut rest, quaepudantet 
apereped quuntorrovit eseque occab ipsum reperna tinihi. Most que voluptatem faciam harit eni num, 
sapitas suntem cum que omnis percipsam rerupit et acerem exceariam, voluptate poruptia doleceped 
eveleculpari doluptam is eatiatint aut eossum que pel ipsum endebis voluptate atquia dolor sit vellabo. Ita 
conem quati rem lam fugiati nveria veliqui aligendae ne labor sum aut 

 Iquassedit exeriorum lit magnit atem que aruptaquisti cum voloriam nonesec ulparum fugiatur 
rendaere molorae pedit rum volescitiis explaborrum faccus alicium facepelecum sim nit re ex earcia 
dolorectur?  

Nonsequunti to volectem faccae pariamus enihil idus sumquaectur, vene nat omnis     voluptatem qui nim 
inveles autat landae corem quam facia ne consequ iasperepro temquis et eos sitatat idelendit mi, omnimus 
eostibe ruptur sunduciante volupta core solendis restis prem quuntia voluptas in porporiat aut venit pratet, 
ut int quae volore, utem dolorior sed mi, tem. Ut eum nitiasim venimodi aborece pudanimaximo te sit, 
consequi rae elestia deliqui omnim repra volo beatet estio optio. Offictus atis ea ducipsa peligento int que 
venim quos et dolor sit dent odipsame lam faccum hario. Nequis disquam idendam, quat. 
 
02 This is level 2 header. Use sentence case for level 2 headers. 
 
Most que voluptatem faciam harit eni num, sapitas suntem cum que omnis percipsam rerupit et acerem 
exceariam, voluptate poruptia doleceped eveleculpari doluptam is eatiatint aut eossum que pel ipsum 
endebis voluptate atquia dolor sit vellabo. Ita conem quati rem lam fugiati nveria veliqui aligendae ne labor 
sum aut quodi doloren daectum volecum quiates tiaecte latur? Estioria sae pra sus endamus est 
magnimperum delestrum haritibusae sime vel idi dolores aciur simo ium ipsam intibus expla id et fugitio  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
1 Footnote 

Category 1 Report Subtitle
Report Title Goes Here
Report Title Line 2
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Report Title Goes Here
Report Title Line 2
Category 1 Report Subtitle

GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.

Category 1 Report Subtitle
Report Title Goes Here
Report Title Line 2
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.

Category 1 Report Subtitle
Report Title Goes Here
Report Title Line 2
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.

Category 1 Report Subtitle
Report Title Goes Here
Report Title Line 2
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.
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Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep erestante conos 
pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris firius, facienatquo 
es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula comnimis clem arit que nius 
vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus cori inte tanum vividem plistribus 
hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum inatum nostam viderem di, que nonsus 
bontertem tam mur, sente, num patrum quon tum nossoliura que cum ducient empertium opos prit, Catistam.

Category 1 Report Subtitle
Report Title Goes Here
A Report About Tuberculosis
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep erestante conos 
pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris firius, facienatquo es 
ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula comnimis clem arit que nius vignatum 
hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus cori inte tanum vividem plistribus hoctum va-
tus, adelus ad sulis publicus ine ficerum enatume ne adhum inatum nostam viderem di, que nonsus bontertem tam 
mur, sente, num patrum quon tum nossoliura que cum ducient empertium opos prit, Catistam.

Category 1 Report Subtitle
Report Title Goes Here
A Report About Malaria
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.

Category 1 Report Subtitle
Report Title Goes Here
A Report About Malaria
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.

Category 1 Report Subtitle
Report Title Goes Here
A Report About AIDS
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.

Category 1 Report Subtitle
Report Title Goes Here
A Report About AIDS
GF-OOO-11-111
00 Month 2014
Geneva, Switzerland

Irisque ingultus aucerbis iam terfintem Romnimil ta nese, condam inatienatem, nonsilici conscep er-
estante conos pondeese consus, Palina, cae tusquem enatesses, quem omnostrae factaliciem iam pris 
firius, facienatquo es ommoltus con tuam ipiorbi facchus, poressulin hentemus perfirm aionessula com-
nimis clem arit que nius vignatum hus, coene verfessus ret; hiciae perobunc mor aucessi lnequo inatus 
cori inte tanum vividem plistribus hoctum vatus, adelus ad sulis publicus ine ficerum enatume ne adhum 
inatum nostam viderem di, que nonsus bontertem tam mur, sente, num patrum quon tum nossoliura que 
cum ducient empertium opos prit, Catistam.

Identity Guide for Staff  >  Contents  >  Core Collateral  >  Reports

R E P O R T  C O V E R  S Y S T E M .  D I S E A S E - S P E C I F I C  C O V E R S

Predefined generic A4 report template covers and interior pages relating specifically to each of the three diseases. Where possible, 
the three primary color report covers should be used only in relation to their respective diseases. Consistent use will reinforce the 
core operation of the Global Fund and elevate consistency and voice of Global Fund communications. 

Do not alter the layout and respect the grid system as predefined in the report templates. 

Download via Intranet >
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http://inside.theglobalfund.org/communicate/toolkits-templates/templates
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E V E N T - R E L A T E D  M A T E R I A L S

01	 Invitations / Save the Date
02	 Holding Slides
03	 Session / Break-out Holding Slides
04	 Disease-specific Holding Slides
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Identity Guide for Staff  >  Contents  >  Core Collateral  >  Event-Related Materials

I N V I T A T I O N S  /  S A V E  T H E  D A T E 

Event invitations and save the date notices can be requested through the Communications team. 
Designs have been customized for formal and casual events and are available across the full range of the 
Global Fund’s color palette. To request event invitation materials please contact publications@theglobalfund.org

Host Name
Title Line 1
Title Line 2

Organization

Host Name
Title Line 1
Title Line 2

Organization

Host Name
Title Line 1
Title Line 2

Organization

C O R D I A L L Y  I N V I T E  Y O U  T O  A  R E C E P T I O N 

I N  S U P P O R T  O F

Event Title Line 1 
Event Title Line 2

Day 00 Month 2015
Detail 00:00pm – 00:30pm

Venue Name 
Location Line 1
Location Line 2

Unt, archillanis rehenihitis eum vellendam, sequam rero ventis pratia consenia net 
adigent. Nem ipsaesc ilignis et duciis vel mosa corrunt aut facipsaest haria di odis 

con ra voloratur apis rem nullandit, consenist accusci isquibus quo comnima dolor 
re omnientis dolupist, se doluptas etur? Hit haribus aecerum maio. 

rsvp: events@theglobalfund.org    
this invitation is strictly non-transferable

LOGOLOGO

Host Name
Title Line 1
Title Line 2
Organization

Host Name
Title Line 1
Title Line 2
Organization

Host Name
Title Line 1
Title Line 2
Organization

C O R D I A L LY  I N V I T E  YO U  T O  A  R E C E P T I O N  I N  S U P P O R T  O F

Event Title Line 1 
Event Title Line 2
Day 00 Month 2015
Detail 00:00pm – 00:30pm

Venue Name 
Location Line 1
Location Line 2

Unt, archillanis rehenihitis eum vellendam, sequam rero ventis pratia consenia net 
adigent. Nem ipsaesc ilignis et duciis vel mosa corrunt aut facipsaest haria di odis 
con ra voloratur apis rem nullandit, consenist accusci isquibus quo comnima dolor 
re omnientis dolupist, se doluptas etur? Hit haribus aecerum maio. 

rsvp: events@theglobalfund.org    
this invitation is strictly non-transferable

LOGOLOGO

Host Name
Title Line 1
Title Line 2
Organization

Host Name
Title Line 1
Title Line 2
Organization

Host Name
Title Line 1
Title Line 2
Organization

C O R D I A L LY  I N V I T E  YO U  T O  A  R E C E P T I O N  I N  S U P P O R T  O F

Event Title Line 1 
Event Title Line 2
Day 00 Month 2015
Detail 00:00pm – 00:30pm

Venue Name 
Location Line 1
Location Line 2

Unt, archillanis rehenihitis eum vellendam, sequam rero ventis pratia consenia net 
adigent. Nem ipsaesc ilignis et duciis vel mosa corrunt aut facipsaest haria di odis 
con ra voloratur apis rem nullandit, consenist accusci isquibus quo comnima dolor 
re omnientis dolupist, se doluptas etur? Hit haribus aecerum maio. 

SAVE THE DATE

LOGOLOGO

Host Name
Title Line 1
Title Line 2

Organization

Host Name
Title Line 1
Title Line 2

Organization

Host Name
Title Line 1
Title Line 2

Organization

C O R D I A L L Y  I N V I T E  Y O U  T O  A  R E C E P T I O N 

I N  S U P P O R T  O F

Event Title Line 1 
Event Title Line 2

Day 00 Month 2015
Detail 00:00pm – 00:30pm

Venue Name 
Location Line 1
Location Line 2

Unt, archillanis rehenihitis eum vellendam, sequam rero ventis pratia consenia net 
adigent. Nem ipsaesc ilignis et duciis vel mosa corrunt aut facipsaest haria di odis 

con ra voloratur apis rem nullandit, consenist accusci isquibus quo comnima dolor 
re omnientis dolupist, se doluptas etur? Hit haribus aecerum maio. 

SAV E TH E DATE

LOGOLOGO

Host Name
Title Line 1
Title Line 2
Organization

Host Name
Title Line 1
Title Line 2
Organization

Host Name
Title Line 1
Title Line 2
Organization

CORDIALLY INVITE YOU TO A RECEPTION IN SUPPORT OF

EVENT TITLE LINE 1 
EVENT TITLE LINE 2
Day 00 Month 2015
Detail 00:00pm – 00:30pm

Venue Name 
Location Line 1
Location Line 2
Unt, archillanis rehenihitis eum vellendam, sequam rero ventis pratia consenia net adigent. Nem ipsaesc  
ilignis et duciis vel mosa corrunt aut facipsaest haria di odis con ra voloratur apis rem nullandit, consenist  
accusci isquibus quo comnima dolor re omnientis dolupist, se doluptas etur? Hit haribus aecerum maio. 

rsvp: events@theglobalfund.org    
this invitation is strictly non-transferable

LOGOLOGO

Host Name
Title Line 1
Title Line 2
Organization

SAVE THE DATE

Host Name
Title Line 1
Title Line 2
Organization

Host Name
Title Line 1
Title Line 2
Organization

CORDIALLY INVITE YOU TO A RECEPTION IN SUPPORT OF

EVENT TITLE LINE 1 
EVENT TITLE LINE 2
Day 00 Month 2015
Detail 00:00pm – 00:30pm

Venue Name 
Location Line 1
Location Line 2
Unt, archillanis rehenihitis eum vellendam, sequam rero ventis pratia consenia net adigent. Nem ipsaesc  
ilignis et duciis vel mosa corrunt aut facipsaest haria di odis con ra voloratur apis rem nullandit, consenist  
accusci isquibus quo comnima dolor re omnientis dolupist, se doluptas etur? Hit haribus aecerum maio. 

LOGOLOGO

Host Name
Title Line 1
Title Line 2
Organization

Host Name
Title Line 1
Title Line 2
Organization

Host Name
Title Line 1
Title Line 2
Organization

C O R D I A L L Y  I N V I T E  Y O U  T O  A  R E C E P T I O N  I N  S U P P O R T  O F

EVENT TITLE LINE 1 
EVENT TITLE LINE 2
Day 00 Month 2015
Detail 00:00pm – 00:30pm

Venue Name 
Location Line 1
Location Line 2

Unt, archillanis rehenihitis eum vellendam, sequam rero ventis pratia consenia net adigent. Nem ipsaesc  
ilignis et duciis vel mosa corrunt aut facipsaest haria di odis con ra voloratur apis rem nullandit, consenist  
accusci isquibus quo comnima dolor re omnientis dolupist, se doluptas etur? Hit haribus aecerum maio. 

rsvp: events@theglobalfund.org    
this invitation is strictly non-transferable

LOGOLOGO

Host Name
Title Line 1
Title Line 2
Organization

SAV E TH E DATE

Host Name
Title Line 1
Title Line 2
Organization

Host Name
Title Line 1
Title Line 2
Organization

C O R D I A L L Y  I N V I T E  Y O U  T O  A  R E C E P T I O N  I N  S U P P O R T  O F

EVENT TITLE LINE 1 
EVENT TITLE LINE 2
Day 00 Month 2015
Detail 00:00pm – 00:30pm

Venue Name 
Location Line 1
Location Line 2

Unt, archillanis rehenihitis eum vellendam, sequam rero ventis pratia consenia net adigent. Nem ipsaesc  
ilignis et duciis vel mosa corrunt aut facipsaest haria di odis con ra voloratur apis rem nullandit, consenist  
accusci isquibus quo comnima dolor re omnientis dolupist, se doluptas etur? Hit haribus aecerum maio. 

LOGOLOGO
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Event Holding Slide Title
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Event Holding Slide Title
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Event Holding Slide Title
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Event Holding Slide Title
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Event Holding Slide Title
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Event Holding Slide Title
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Event Holding Slide Title
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Event Holding Slide Title
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Event Holding Slide Title
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Event Holding Slide Title
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Identity Guide for Staff  >  Contents  >  Core Collateral  >  Event-Related Materials

H O L D I N G  S L I D E S

Sometimes referred to as introductory slides or branded event slides, holding slides are typically projected during an event. 
They can also be used as signage for an event. The slides contain the title and date of the meeting. Standard Global Fund 
event holding slide templates are available via the Intranet and can be customized to specific event needs.

Download via Intranet >
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http://inside.theglobalfund.org/communicate/toolkits-templates/templates


Session Title
Session Subtitle

Session Title
Session Subtitle

Session Title
Session Subtitle

Session Title
Session Subtitle

Session Title
Session Subtitle

Session Title
Session Subtitle

Session Title
Session Subtitle

Session Title
Session Subtitle

Session Title
Session Subtitle

Session Title
Session Subtitle

Identity Guide for Staff  >  Contents  >  Core Collateral  >  Event-Related Materials

S E S S I O N  /  B R E A K - O U T  H O L D I N G  S L I D E S

These slides contain specific event session information. They are intended to be projected throughout a meeting to help 
guide the different sessions and keep a multi session meeting on track. Available via the Intranet, they can be customized 
to specific event needs.

Download via Intranet >
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HIV / AIDS Event Holding Slide
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Session Title
Session Subtitle

Malaria Event Holding Slide
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Session Title
Session Subtitle

Tuberculosis Event Holding Slide
Location, Location
00 Month 2014
Subtitle: Category 3, Non-Board Global Fund Hosted Meetings

Session Title
Session Subtitle

Identity Guide for Staff  >  Contents  >  Core Collateral  >  Event-Related Materials

D I S E A S E - S P E C I F I C  H O L D I N G  S L I D E S

Event holding slides relating specifically to each of the three disease. Where possible, the three primary color event holding slides 
should be used only in relation to their respective diseases. Consistent use will reinforce the core operation of the Global Fund and 
elevate consistency and voice of Global Fund communications. 

Download via Intranet >
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http://inside.theglobalfund.org/communicate/toolkits-templates/templates


Identity Guide for Staff  >  Contents  >  Core Collateral

P O S T E R S

01	 Internally-produced A3 Posters
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Identity Guide for Staff  >  Contents  >  Core Collateral  >  Posters

I N T E R N A L L Y - P R O D U C E D  A 3  P O S T E R S

Image Poster
Day, 00 Month 2014, 00:00
HR Training Room - Ground Floor

Description

Contact: Contact Name, Department

If necessary, longer description text.

Pel eiumenis seculparum cus aliqui odi aut ommodis a dolupta tissitiorest eosandes aut 
laboriae sitio idenimil im harchilis a dolupta dendus aborest, optatum quiamusae por aliciet 
eic totatur am res que perspe si volo del into mo con necti qui dicipis et, to is re con explita 
experum estium quid es sinctatiam laut earum et plic totatem nonseque es ad mo esed eicit 
idiciae nem reres il in re nullamet venis et, consequi doluptatem. 

Et abo. Issedi nobis modiaspe vendi as enditio to velesti apiet officab oribus.Ga. Nus 
evendita qui cor atio. Ut estrum nim volorep udandus tiassimi, temolorit ut at omnis nitas 
dolorum quos provid ut labore 

Detail text goes here. Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit eum et 
erum voluptatus voluptas idis que im nossimuscias 
volorroribus quam.

Consecta venisi sersper ovitatum imagnate sitiam, 
et, cust, sum fuga. Sit quiae. Nam, si simagni tatio. 
Ebitibu saecat alitat.

00 Month 2014
00 Month 2014
00 Month 2014

Location
Address Line 1
Address Line 2

Register via the 
Learning Portal or email 
training@theglobalfund.org  
 

Upon completion of the workshop, 
you will have the skills to:

• et vento etur? Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit 
eum et erum voluptatus voluptas idis que 

• et vento etur? Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit 
eum et erum voluptatus voluptas idis que 

• et vento etur? Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit 
eum et erum voluptatus voluptas idis que 
 

• et vento etur? Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit 
eum et erum voluptatus voluptas idis que 

Training Poster with Image
Image optional. Top-tier 
description text, approximately
ten to fifteen words

Delivered in collaboration with:

LOGO LOGO

Detail text goes here. Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit eum et 
erum voluptatus voluptas idis que im nossimuscias 
volorroribus quam.

Consecta venisi sersper ovitatum imagnate sitiam, 
et, cust, sum fuga. Sit quiae. Nam, si simagni tatio. 
Ebitibu saecat alitat.

00 Month 2014
00 Month 2014
00 Month 2014

Location
Address Line 1
Address Line 2

Register via the 
Learning Portal or email 
training@theglobalfund.org  
 

Upon completion of the workshop, 
you will have the skills to:

• et vento etur? Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit 
eum et erum voluptatus voluptas idis que 

• et vento etur? Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit 
eum et erum voluptatus voluptas idis que 

• et vento etur? Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit 
eum et erum voluptatus voluptas idis que 
 

• et vento etur? Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit 
eum et erum voluptatus voluptas idis que 

Training Poster
Image optional. Top-tier 
description text, approximately
ten to fifteen words

Delivered in collaboration with:

LOGO LOGO

Text 
Poster
Detail text goes here. Gia pres am quam, to 
et vento etur? Quist harum, et volupta dic 
temporem facepel ipisqua speribus velit 
eum et erum voluptatus voluptas idis que 
im nossimuscias volorroribus quam.

Consecta venisi sersper ovitatum imagnate 
sitiam, et, cust, sum fuga. Sit quiae. Nam, 
si simagni tatio. Ebitibu saecat alitat.

Poster templates are available to download to help communicate effectively internally and with one unified voice.

Download via Intranet >
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http://inside.theglobalfund.org/communicate/toolkits-templates/templates

